Creator’s Name/Topic: 



  AGS Advocacy Project Rubric

              Points/Grade: 

	
	Emerging (1)
	Developing (2)
	Proficient (3)
	Advanced (4)

	Advocacy
	The final product…

· Discusses a local or global issue, but may not convey a clear position or call for action

	The final product…

· Presents a position about a global issue that leads to a new perspective, but may not fully consider the local impact (or, presents a local issue without referencing a global connection)
· May included an implied call to action

	The final product…

· Develops a clear position about an issue and attempts to address both local and global details
· Explains options for addressing/solving/facing the issue head-on 

· Calls the viewer to act, to care, or to learn more about an issue through a clear call to action or by referencing the group’s “Take Action” effort
	The final product…

· Develops an informed position about a social or environmental global issue, considering complexities and implications on a local level
· Explains options for addressing/solving/facing the issue head-on, connected to a convincing and specific call to action and/or highlighting the “Take Action” work already performed by the group and inviting future audience action


	Background Information
	· Includes few, if any, researched facts to provide context  
	· Includes  researched facts, but details may be too few, too general, or too limited in perspective to fully explain the issue 
	· Incorporates researched facts relevant to the issue and clearly connected to the background or cause of the global issue
	· Seamlessly integrates researched facts that provide depth, context, and an acknowledgment of multiple perspectives on a global and local level


	Persuasive

Strategies
	· Attempts to inform, but not to persuade
· Does not attempt to blend media (images, text, sound, for example) for persuasive purposes
	· Develops only one rhetorical appeal, or may rely on cliché to produce an emotional response
· Pairs conflicting elements (incongruous sound and images, for example), or utilizes components that may distract from the overall message
	· Utilizes 2 or more rhetorical appeals (logos, pathos, ethos) to persuade the viewer to see a new perspective, but may rely more heavily on one device
· Matches components of the project (images, text, symbolic devices) to convey a cohesive message to the viewer
	· Utilizes a variety of rhetorical appeals (logos, pathos, ethos) with originality and sophistication, in order to convince a target audience to take action
· Effectively blends all components of the project (images, text, sound) to persuasively structure the message, utilizing advanced strategies such as shift or juxtaposition

	Communication

Tools
	· Uses no technology or artistic media, or uses it inappropriately or weakly
· Has an accumulation of writing errors that interferes with meaning
· Has limited control of syntax, diction, or voice
· Product may not  reveal effort, time, or originality
	· Attempts the use of a creative tool (technology or an artistic medium), but with limited effectiveness
· Has some distracting errors in grammar, usage, and/or mechanics
· Shows some inconsistencies with style and/or tentative voice

	· Uses technology or other artistic media to effectively convey meaning 
· Is generally free of distracting writing errors 
· Demonstrates competence with syntax, diction, and voice

	· Uses technology or an artistic media in a professional and effective manner to convey meaning

· Is free of grammar, usage, and mechanics errors

· Demonstrates syntactic variety, effective style, engaging voice

· May utilize a unique communication tool that demonstrates risk taking

	Synthesis of Ideas
	· Reveals little to no evidence of research

· Provides no connection between sources and advocacy message or issue

· Includes evidence without citation of sources
	· Research Is implied, but does not go beyond common knowledge or does not connect well with issue or message
· Uses limited evidence or sources
· Cites sources sporadically or inaccurately (internal citations and a Works Cited required – a developing product may have one or the other)
	· Reveals research; sources of evidence are varied 
· Selected evidence clearly connects to issue and a call to action
· Accurately cites evidence using MLA format (contains both internal citations and a Works Cited page; may have slight formatting errors)
	· Reveals research from various sources representing multiple (or even contradictory) perspectives  that clearly connect to the issue
· Accurately and consistently cites evidence using MLA format




Grades are determined holistically, but the following point breakdown is a guide:

20 points = 
100

19 =

97

18 =

95
17 = 

92
16 =  

90
Points will be deducted for the following reasons:

· Product lacks originality – the work too closely resembles the facts/images/messages conveyed in group members’ products
· The final product does not reflect the amount of time/effort/or thought described in task sheet 
Reminder:  No Internal Documentation/Works Cited = plagiarism (with the exception of google images, which we will allow for this project). The research component will not be accepted late.  The product will be graded, as a whole, on the day it is submitted to us.  

15 = 		88		7 =		72


13-14 = 	84		6 =		70	


11-12=		80		5 =		50


9-10 =		77


8 =		75











